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Economically, the risk is reduced through diversification of products and portfolios.  A multi-brand strategy and brand extension across various fields from wines and spirits to luxury perfumes is the business strategy that the Louis Vuitton boss, Bernard Arnault has adopted. He uses selective acquisition strategies with a precise focus on external growth. Acquisitions are a strategy to minimize competition, increase market share, and slowly attain monopoly. Through congruent interactions between corporation the brand, Bernard aims to take advantage of the existing selective retailing outlets to differentiate their products. It is also a way of adding value to the brand and gaining a competitive advantage.  Acquisitions also help in cutting costs that are duplicated within the merged entity. Some of the costs include shipping, promotional, sales to mention but a few.
[bookmark: _GoBack] Arnault is always inclined on exclusivity and these create two possibilities on the end result on TV advertising. Owing to the fact that Arnault is looking at market diversification and consumer trends especially in cosmetics have been changing, TV advertising could be a better way to promote the brand in the new markets.  However, it could be detrimental considering that TV advertisements could undercut the exclusivity of the luxury goods dealt in by the brand.
 Currency within the market scope of a brand could affect its performance. Increased strength of the base currency with which a brand operates, positively affects the performance of a brand.  At the face value, a discount could mean a slight dip but increased turnover. With the increased strength of the dollar, the revenues will go up by 960 euros despite the 10 % holiday discount. 
 Value assessments are in the eyes of the beholder. The fact that consumers are aware of the exclusivity, the premium prices are a motivation. Clients purchase to maintain their self-image since the brands are often aspirational.  Additionally, the products are characterized by superior craftsmanship hence prefer to continue using the products even when the economy is at a crisis.
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